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=* Molson Coors Business Units

World’s 3 MOLSONW $10.9 B Net Sales

Largest Brewer >90 M HL

HQ*/Head Office: Denver
Employees: 200

us Canada Europe International
Employees: 8,400 Employees: 2,400 Employees: 6,000 Employees: 500
Colorado: 3,000+ HQ: Toronto HQ: Prague HQ: Denver
HQ: Chicago

*Molson Coors maintains
dual headquarters in Denver

and Montreal MOLSON €oois
Global Procurement



~* Global Footp

Sandlot Brewery & Blue Moon Brewing Co.

rint

QUR AREWERIES

Denver, Colorado
Golden & AC Golden Jacob Leinenkugel:Brewing Co.
Golden, Colorado Chippewa Falls, Wisconsin
Milwaukee
Vancouver/ Chilliwack Wisconsin
& Granville Island
British Columbia Montreal
Quebec
Ft. Worth St. John's
Hop Valley Texas Newfoundland
Eugene, Oregon {
Crispin Cider Co: Trenton :Jl\onthon 14l
Colfax, California Ohio bl
Revolver Shenandoah
Granbury, Texas Elkton, Virginia

Irwindale é(laz?niya
California 9

3 5 Terrapin

Saslnt A;)rc et Bgerv:mg_Co. Athens, Georgia Creemore Springs
Ay o SRS Creemore, Ontario

MillerCoors

@ Molson Coors Europe

Molson Coors Canada Molson Coors International

Joronto & Baich Brewpub
Toronto, Ontario

Ostrava
Czech Republic

Smichov
Czech Republic

Borsodi
Hunga
Franciscan Well Sesee
Cork, Ireland"™ €)
Zagreb Ploiesti
Sharp'sJ > @ —n ‘
omania
Cornwall, England Progie "
Apatin [_Haskovo
Serbia Bulgaria
[ I |
Burton Burtonwood . ' Tadcaster
England England England
Niksic
Montenegro
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Haryana
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We Have An Extraordinary Brand
Portfolio
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GLOBAL NATIONAL HIGH GROWTH
TRADEMARKS CHAMPIONS PORTFOLIO
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EUROPE CANADA
CRAFT

SHARP’S
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Franciscan {Uell”
~  BREWERY

COLORADO

. ) Well MONTREAL
' i ‘ ‘ :
REVILVER L

THE LEADING GLOBAL CRAFT PORTFOLIO
#1 CRAFT Brand in most of our CORE MARKETS

Net Promotor Score (NPS) as primary metric
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=" Colorado Barley

MC Global Barley Volume >1M MT

| 946

 Barley program initiated
In Northern Colorado
* “It started in a garden”
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@ Colo.
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17% of US Demand
= 5.6M Bushels
> $27M Impact

850 US Growers
172 in Colorado

One Colorado grower produces barley for 1.6M cases of beer!

MOLSON €00l
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Hops in 20I8
v 70,000 pounds of hops
v' 7 different Colorado grown

hop varieties
v $830,000

Our Co-Products include:
v' Spent grains

v" Barley dust

v' Sprouts

*Fed approx. 71,000 animals in 2018 |

Over 50% of our U.S. malt is produced in Golden, CO
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Transportation

* Getting barley to the right place at
the right time

* Requires great infrastructure

e San Luis Valley barley is vital to our }
program

Fusarium head blight

* Devastating to barley growers

* Increasing issues in Northern Colorado

*  We work through the National Barley Improvement
Committee to increase funding for research

We can’t see fusarium head blight, a test
with specific equipment is required. Global Procurement MOLSONW




Barley acres concentrating to Ilmlted areas of Ieast

o risk for buyer and seller

b | Q 2017 Barley Production

-

Bushels

Not Estimated

< 100,000

100,000 - 249,999
250,000 - 499,999
500,000 - 999,999
1,000,000 - 2,499,999
2,500,000 +

U.S. Department of Agriculture, National Agricultural Statistics Service
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. MC barley program operates six barley recelvmg
faC|I|t|es |n key barley growing regions

Burley, Idaho

Longmont,
Colorado

°
Golden

Barley Growing Region

Global Procurement

Monte Vista, Colorado
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| The best barley QUALITY comes from the right combination
of Environment, Barley Variety, and Management

Environment

. Arid Variety
 Warm Days
« Cool Nights
* [rrigation
Management

MOLSON €00l
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As one of the world’s largest brewers,
we're aiming to Raise the Bar on Beer
with our 2025 goals.

emissions acrosso
Raly 50% ag

Improve water-use

Responsibly . m Prevention of underage @ Deliver nutritional
Refreshlng ‘ drinking and drunk driving in information, alcohol
1] rket
We want our customers ST R T ““'h":“” and
to enjoy one of life’s ! 10% reduction globally in ingredients forall our products
simple pleasures. P oSt é No and low-alcohol
We aim to achieve this - Responsible marketing cholces inall our markets
by promoting: v and advertising of all products
h Improve water-use Achieve zero waste
efficiency in our breweries @ to landfill at all our major
Sustainably by 22% to achieve a 2.8 hi/hl manufacturing facilities
water-to-beer ratio
Brewi ng SHE o Improve water-use
We want to champion ' ' Protact local water J~ efficiency ofouragriultural
: . resources in partnership supply chain and malting
;ustum Gl.)'et bm’:"ng ¢ with others operations by 10%
rom grain to glass.
. : . Reduced carbon 100% of barley and hops
Wealm 50 eV <o @ sourced from sustainable suppliers

efﬁciency of our agricultural
supply chain and malting
operations by 10%

®
g g . =@ Diversity across
We aim to achieve this ' our supply chain

by promoting:

@ $100 million

investment aiming to improve
livelihoods, foster empowerment
and build resilient communities

Ethical and

sustainable
supply chain practices
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What else can we do?

* Beginning in 2018, barley contracts with growers included
a financial incentive to use the best farming practices

— This will help us reach our water savings goal and encourage
overall sustainability

NRCS Invests $1.2 Million in Innovative Conservation
Partnership in Montana

» Regional Conservation Partnership
Program

— Work with NRCS and growers to “improve
conservation, restoration, and
sustainable use of our nation’s natural
resources.

NRCS is ful d nig the Y II wston R g Ag cultural Sustainability Project in Big Horn, Carbon, and
ntana.

Yellowstone counties in souther

MOLSON €00l
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Thank You

MOLSON €00l
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